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VTC + LM360
DIGITAL ADVERTISING CO-OP
FY2026 MEDIA KIT
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Reach more travelers, spend less, and get hands-on 
support, backed by Virginia Is for Lovers.

Tourism partners across Virginia are using this program to boost visibility, drive web traffic, 
and attract more visitors, without the usual learning curve or full agency costs.

Through the VTC turnkey co-op program, LeisureMedia360 helps destinations and tourism 
businesses connect with their ideal audience using the nation’s top-rated DSP. Campaigns 
include guaranteed impressions, strategic support, and significantly reduced costs, making 
it easier than ever to launch a high-impact campaign tailored to your goals and budget.

Drive More Visitors: 
VTC Buy-Down Digital Co-op

TARGETED REACH
We spot travelers the moment they start searching online for Virginia getaways, 
and reach them within 24 hours using real-time data on interest, behavior, and 
location.

FREE RETARGETING
Your website visitors are retargeted at no additional cost.

CREATIVE INCLUDED
Our award-winning art team can provide custom ad copy and design for free.

TOP-RATED DSP ACCESS
Your campaigns run on the nation’s leading demand-side platform, ensuring 
premium inventory, precision targeting, and optimized delivery.

DAILY OPTIMIZATION
Human expertise meets AI. We monitor and optimize your campaign every day for 
peak performance, so you don’t have to.

CLEAR REPORTING
Get detailed performance reports and actionable campaign insights.
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TARGETED 
DISPLAY ADS $3,150 (600K guaranteed impressions)

TARGETED 
VIDEO ADS $3,150 (200K guaranteed impressions)

NATIVE ADS $3,150 (300K guaranteed impressions)NEW!

Select Channels Based 
On Your Needs 

Why Display? 
Display drives discovery—connecting you with future travelers you’d never 
reach through search alone. 

Why Native? 
These ads don’t look like ads. Native formats appear naturally in articles 
and travel stories—earning more attention, trust, and clicks.

Why Video? 
Because unskippable pre-roll video puts your message in front of viewers 
before their content plays, guaranteeing attention in a distracted world.

Let’s start with a conversation about your goals. We’ll bring ideas that leverage 
VTC’s support and align with your audience, needs, and budget. Call or email us 

with questions, or to schedule a quick introductory strategy Zoom.

JO DIEDRICH
DIRECTOR OF ADVERTISING, MOUNTAINS, 

SOUTHERN, NORTHERN & CENTRAL REGIONS

jdiedrich@vistamediainc.com
540-580-8767

TERRI REYNOLDS
SMALL BUSINESS & LODGING

treynolds@vistamediainc.com
540-597-7568

*additional months available 
by request

CHOOSE YOUR
MONTHS

JULY 2025

SEPTEMBER 2025

APRIL 2026

AUGUST 2025

OCTOBER 2025

MAY 2026

JUNE 2026

Choose any month(s), with a limit of up to 3 units per month - select the program or 
combination that best fits your goals. 
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DISPLAY

AD SIZES  300x250px and 728x90px (recommended), 320x50px or 300x50 

(mobile optional)

FILE TYPE  JPG, PNG, GIF

FILE SIZE  200KB Max

BORDER  Make sure ad has either a color background or non-white 1px 

border to delinitate it from a website background	  
VTC REQUIREMENTS Include VTC logo on all creative

DISPLAY BEST PRACTICES 
Engaging image, catchy headline, 
clear call to action, effective 
landing page

VIDEO

FILE TYPE MP4 is recommended

ASPECT RATIO 16:9 or 4:3 (horizontal), 9:16 (vertical)

FILE SIZE 250MB Max

VIDEO LENGTH 15 seconds, 30 seconds

AD SIZE Minimum height 144px.
Minimum dimensions: 1920x1080 (horizontal), 1080x1920 
(vertical).
Maximum dimensions: 4096x2048 (horizontal), 2048x4096 
(vertical)
(Recommend submitting videos that are 1920x1080 
for 16:9 content and 1440x1080 for 4:3 content. Avoid 
uploading videos that are higher than ultra-high 
definition (UHD/4K) resolution.)	  

300x250

728x90

Digital Co-op Specs:
DISPLAY + VIDEO

Final 

materials due 

the 15th of the 

month before 

campaign 
starts

AD PRODUCTION QUESTIONS? 
Contact Jenny Dorsey, jdorsey@vistamediainc.com
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NAME  Exactly as you want your name to appear

LOGO  Minimum 240x240px recommended, transparent PNG

IMAGE  JPG – Min 100x750px, Aspect ratio of 1:1 recommended

HEADLINE  20-25 characters (may truncate)

BODY COPY  90-140 characters max. Provide a clear call-to-action.

CLICK URL  Recommend this leads directly to related content vs. a 
generic home page

NATIVE BEST PRACTICES
Image:

•	 Use images that will resonate with your target audience
•	 The more cues of experience, the better
•	 Use close-up photographs that humanize your destination
•	 Avoid using images overlayed with text

Headline:
•	 Include the target audience in the headline
•	 Utilize questions to entice the reader to look for answers

Content:
•	 Build an engaging and informative narrative
•	 Provide a clear call-to-action
•	 Add a personalized touch: use third person terminology

Digital Co-op Specs:
NATIVE

Native allows your brand to fit into – and not disrupt – the audience experience. 
Thoughtful ads and messaging blend seamlessly with content the user is already 
engaged with, building trust and increasing engagment.

Final 

materials due 

the 15th of the 

month before 

campaign 
starts

AD PRODUCTION QUESTIONS? 
Contact Jenny Dorsey, jdorsey@vistamediainc.com
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Once your contract is recieved, we’ll ask if you’d like to add a Universal Pixel to your website. This allows us to retarget 
all individuals who have been to your site, helping to improve your campaign’s performance. If you chose not to use the 
pixel, no problem! We will still drive quality traffic to your website and are still able to retarget those people who have 
clicked on your ad. 
 
If you do choose to participate, we’ll provide the pixel script along with clear instructions for implementation. Once the 
pixel is in place, just let us know so we can confirm that it’s working correctly.

Tier 1 

•	 Washington, DC
•	 Raleigh/Greensboro, NC
•	 Philadelphia, PA
•	 Baltimore, MD
•	 New York City, NY

Tier 2 

•	 Cleveland
•	 Cincinnati
•	 Columbus
•	 Nashville
•	 Pittsburgh
•	 Harrisburg
•	 Boston

Tier 3 

•	 Chicago
•	 Atlanta
•	 Hartford
•	 Charlotte
•	 Greenville
•	 Tampa

AUDIENCE TARGETING Default to targeting individuals interested in leisure, overnight, family, travel

AD PRODUCTION QUESTIONS? 
Contact Jenny Dorsey, jdorsey@vistamediainc.com

RETARGETING PIXEL - Universal Pixel (UP)

CO-OP TARGETING

All co-op campaigns will by default use the following markets, unless otherwise requested by client.
GEO includes VTC’s delineated target markets (Including Virginia):


